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"Keep fit at the park"
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Attract patrons by obtaining information and sources on health and wellness. Aim not only the people do regular physical activities but also those who need support to become involved.
Provide a connection to growing healthcare and medical industries. Add more sites in Japan to spread awareness for better effectiveness and outcomes.
Identify and foster values of parks as the center of healthy communities. Present what parks can offer. The purpose of investing in parks management is not clear.
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Feature 1 Provide comprehensive support on achieving health and wellness.
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[Objective] Share information on health promotion.
[Continued Support] Help promoting regular physical activity.

[Public Relations] Provide distinctive information of parks and recreation on health promotion.

[Equipment] Offer facilities with a variety of equipment that patrons would want to visit and get exercise.
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Feature 2 Connect and work with the city, prefecture, and national parks management.

AOAN—BOIEKR (T—ERXZZITBHEEDBA. 9F()

FELABENDNAN—TF BT T AO
— KR ZEHIIZ— (km BT 214 BA)

The area population a main park in Osaka covers
(in 1 km area, 2,140,000 people)
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Expand service locations. Increase participation in events and recreation opportunities. —
Enhance communication using affiliate networks. Strengthen level of negotiation skills with enterprises and organizations.

3FE§§<UJE%®%ﬁoﬁ¥-H%%t®E%

Feature 3 Cooperate with enterprises and organizations that share an interest in health and wellness.
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Engage individuals, groups, and organizations to share knowledge on health promotion.

Connect with groups and organizations that seek to find new market through helping individuals understand the importance of health and wellness.

Apply organizational structure and business practice to parks management.
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For the Future of Parks Management
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Grow and develop from Osaka, to nationwide.
Facilitate joint activities in medical field, sports industry, and healthcare management enterprises

classified by the Ministry of Economy.
Encourage patrons and groups to engage in the collaborative city parks as the starting point in building

good health. Spread the words across the city.

We cooperate and are working on health promotion. health
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Service is offered / Public relations and information sending
Accurate approach to a target demographic

Service enjoyment
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